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On Confucius Institute Brand Connotation and Sublimation

Tan Rui

(College of Humanities of Yunnan University of Nationalities, Kunming 650031 China)

Abstract ; The establishment and development of Confucius Institute, has a very important significance.
To expand the Chinese culture is an important way to enhance the soft power of Chinas influence in the
world. Confucius Institute of the brand connotation and the Chinese culture on the innovation and dissem-
ination of contemporary closely related. “Harmony but not Sameness” concept shows the international
spread of Chinese culture the foothold and starting point. Confucius Institute and the dissemination of
Chinese culture as a whole, its brand connotation is the representation of Chinese cultural soft power.

Key words : Confucius Institute; Chinese; brand
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